irst Give Programme Theory of Change

Teacher support (including
Programme calls, Teacher
briefings etc.)

First Give facilitated sessions
(Assembly, Presentation Skills
Workshop and Final)

Teacher led sessions

Students learn about social
issues

Students research and connect
with local charities

Students plan and carry out
social action projects

Students reflect on the impact of
their social action projects
Students create, plan and deliver

presentations

ACTIVITIES

Number of young people
participating

Number of young people
presenting

Number of schools

Number of chosen charities
Number of winning charities
Total funds granted to local

charities

Total funds raised by young

people

INDICATORS
OF REACH

+

Young people feel inspired to

give

e Young people are inspired
by their chosen charity

e Young people have a sense
of belonging to their

community

+

Young people feel confident in

their abilities

e Young people recognise
the skills they've

developed

Young people feel like they

have agency

¢ Young people feel heard

and respected ‘
e Young people feel

ownership of the project

¢ Young people feel a sense

* of achievement

Young people enjoy the act of

giving

¢ Young people enjoy doing

the First Give programme

+

MECHANISMS
OF CHANGE

Young people are better

informed about the issues

affecting their communities

¢ Young people are more
aware of social issues
impacting their community
e Young people are more

aware of how charities tackle

social issues in their
‘ community

Young people understand the

impact of giving

e Young people understand
the impact of their own social
action

e Young people understand

‘ the support that charities
need

Young people have the skills,
attributes and confidence they

need to give effectively

e Young people develop key
skills
e Young people develop their
empathy
* e Young people are more
confident to make change in

their community

Young people are more likely to

give to charities and causes

that matter to them

OUTCOMES

<4

ACCOUNTABILITY LINE

More people

are giving

their time,
money and
skills to
support
causes they

care about

IMPACT
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