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Number of young people

participating

Number of young people

presenting

Number of schools

Number of chosen charities

Number of winning charities

Total funds granted to local

charities

Total funds raised by young

people

Teacher support (including

Programme calls, Teacher

briefings etc.)

First Give facilitated sessions

(Assembly, Presentation Skills

Workshop and Final)

Teacher led sessions

Students learn about social

issues

Students research and connect

with local charities

Students plan and carry out

social action projects

Students reflect on the impact of

their social action projects

Students create, plan and deliver

presentations
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